
My Best Professional



In Japan,
there are
4,000,000
experts who can solve many problems.

…



First Brand

Web Based Personal Branding and Advertising

Platform Connects Experts and Consumers

My Best Professional

Our mission is revitalizing regional areas 
by assisting small business owners 

My Best Job



Small Business Owners 
Problem Consumers Problem

There are no reliable 
places for small business 
owners to advertise their 
areas of expertise for a 
reasonable price

They can not find trusted 
local experts who will 
solve their problems.

Create a platform that connects 
experts and consumers

Problem and Solutions



My Best Professional assists
small businesses by:
• Establishing trust with consumers
• Creating and building their own brand
• Providing them with a platform and the means to connect to customers 
• Making connections with and getting support from local media
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Newspaper / CM / radio 

news site

TV program · TVCM

My Best Professional

Individual Pro Page

9million individual sessions per year

Web Branding

Raising Public Awareness 
Expanding recognition and usage of My Best Professional 
through newspaper, media, and television

Free



Revenue Model
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Small Business Owners
Advertisement fee

Initial cost $ 500
$ 100 per month
(1 year contract)

Consumer
Free

Partner newspaper company · TV station

Revenue Sharing

…

Browsing Published

My Best Professional
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Multiple services and functions that can build a “Personal Brand"

My Best Professional Strengths

Retention Rate of 83％

Free Advertising in 
Partner Newspapers

Regular Seminars Hosted by
Newspapers / TV stations
on attracting customers

Individual Consultation  
Telephone Consulting

Exclusive “How To” Site 
For Registered users

Accumulation of 
know-how

Place of Trust



Connecting with Media in 47 Prefectures
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My Best Professional is the only business in Japan that has established 

connections with both print and broadcast media in all 47 Prefectures 

of Japan, thus giving MBP clients and people living in regional areas 

unique opportunities to connect and grow. 



Branding Success Case ①
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Single parents great breakthrough!
Music Instructor Eri Yoshii (Okayama Prefecture)

• Ms. Yoshii became a single parent when her husband 
unexpectedly passed away. At this time her income 
was very limited. She started to think about increasing 
her income and stabilizing it.

• The number of students increased from 100 to 400. 
Requests for her lessons increased dramatically 
throughout Okayama prefecture. By telling her story in 
her own personal column she has more than enough 
work now.



11

Working nationwide as a senior entrepreneur from a local area!
Etiquette Lecturer Mr. Mikio Hiramatsu (Okayama Prefecture)

• Mr. Hiramatsu found himself in the situation where he had 
to retire after 30 years of working in the hotel industry 
due to his parents failing health. To make full use of his 
experience in the hotel industry he decide to start up as a 
etiquette lecturer.

• He was inundated with inquiries from people across the 
country that sympathized with his values. Inquiries also 
came from newspapers and TV stations (TBS, NHK), PTA 
sponsored lectures, and new employees corporate training 

• While remaining in a local area, he has taken full 
advantage of his own strengths and values to become a 
popular lecturer.

Branding Success Case ②



Future Prospects



Japan Expo Exhibition in Paris – July 2017
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Experience of producing and exhibiting cultural event in Paris, we took 3 

MBP to do workshops a and presentations at the exhibition, and we made 

sure that these events were attractive and appealing to the people in 

Paris; Tea Ceremony, Traditional Maritime Flag Maker, and Organizing and 

Decluttering Consultant. We want to revive Japans economy by exporting 

these unique and special Japanese services.
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There are many Japanese Americans in New York; 
80,000- twice a year there is the Nikkei Fes, a cultural 
event that goes for two weeks to help people 
reconnect with Japan and Japanese culture.

In New York I connected with the New York Lions Club, and 
selected 5 Japanese professionals who be able to provide 
solutions for some of the problems Japanese living in New 
York may have. We joined the Nikkei Fes.

Tax Accountant
Judicial Scrivener
Mental Health Consultants
Career Consultants

My Best Professional Global- New York Event 



My Best Professional Global- New York Event 



The MBP Global Events were well covered by 
two major Japanese Business 

publications in New York  

My Best Professional Global- New York Event 



My Best Professional Global
Connecting Japanese Professionals with the Wor

We are going to connect Japanese and non Japanese people via the 
internet by creating a Global My Best Professional Website.
This newest platform provides information in English for tourists 
who wish to discover more about Japan. 



MBP Global



MBP Global



The MBP NY platforms goal is to build 
stronger brands for all individuals, who 

wish to promote their goods and services 
both in Japan and to those around the globe

Launch MBP 
NY
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